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CREATIVE ECONOMY

The Economy of the imagination
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CREATIVE ECONOMY

Economic activity at the intersection of 
creativity, commerce and copyright 



Creative Industries 
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CREATIVE ECONOMY

Creative Economy for development:



Source : EY –Unesco, Cultural Times, 2013

Measuring Value Global Cultural and Creative Industries 



United Nations Conference on Trade and Development, Creative Economy Outlook: Trends in 

international trade in Creative Industries and Country Profiles, UN, Geneva and New York, 

2018. https://unctad.org/en/PublicationsLibrary/ditcted2018d3_en.pdf

https://unctad.org/en/PublicationsLibrary/ditcted2018d3_en.pdf


Creative goods: Exports by regional economic group, 2002, 2015

Value (in millions of $) Market share (%)

2002 2015 2015

America

FTAA 32.403 54.145 10.4

NAFTA 30.205 52.139 10

MERCOSUR 829 1.010 0.2

Asia

ASEAN (10) 9.347 23.462 4.5

ASEAN (3) 49.021 198.600 39.6

Africa

SADC 573 777 0.1

Europe

EU27 85.119 170.783 32.7

International

ACP 1.173 903 0.1

LDCs 100 299 0

SIDS 89 155 0

Creative goods: Exports by regional economic group, 2002, 2015 
(Source: UNCTAD, 2018) 

UNCTAD Creative Economy Outlook (2018), demonstrates the lack of regional data coming from 

Africa. The only recent available and consolidated data comes from the Southern African 

Development Community (SADC), which shows the region having less than 0.1% or USD $777 

million, of the world’s market share of the export of creative goods in 2015. 



Creative services exports had annual growth rates of 4 % 

between 2011 and 2015 (UNCTAD)
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+ Digital revolution: consumer access; 

- Blocks & gaps,

- Inadequate infrastructure. 

• UNCTAD research shows that a key trend in creative economy is the shift 
from the production of creative goods to the delivery of creative services, 
a trend which is poised to accelerate.  (Lack of data on CE in developing 
countries is a problem)

• Need statistical capacity building to support developing 
countries ability to produce cultural and creative trade data.

Potential Development Gains and Challenges 
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